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the brand

Hotel Designs is a trusted voice at the heart of the 
design community—championing talent, sharing 
insights, and amplifying industry voices. Our 
audience includes interior designers, architects, 
hoteliers, developers, specifiers, operators, 
procurement personnel and hospitality suppliers.

The brand spans a vibrant ecosystem:

•	 HotelDesigns.net: A leading global platform 
for hotel architecture and interior design news, 
features, and analysis.

•	 SPACE Magazine: A premium bi-monthly 
publication exploring global hospitality design 
trends and commercial influences.

•	 Global Design Review: Published annually, 
this guide offers a retrospective look at key 
hotel projects opened in the past year. It 
also includes project showcases, supplier 
directories, design insights and a who’s who in 
hotel design and development.  

•	 Live Events: Including The Brit List Awards 
and MEET UP London/North.

•	 Multimedia: Roundtables, panel discussions, 
bespoke video, podcast, and strong social 
media presence.

Together, these platforms inform, inspire, and 
connect the hospitality design world.
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MARKET REACH

Image credit: Mayfair Suite, Mandarin Oriental Mayfair, Mandarin Oriental Hotel Group

GOOGLE SEARCH
2M

The average number of Google Search 
impressions that the Hotel Designs 

website receives each month.

WEBSITE HEALTH
82% 
Source: 

SEMRUSH

readership
Hotel owners, Operators, Interior Designers, Architects, Hoteliers, Developers, Specifiers, 

Construction managers, Procurement personnel and hospitality suppliers.

website
70,590+ page views 

globally per month 

(recorded in March 2025)

space magazine
Distribution: 5,000 key decision 

makers (as referenced above)
Pass-on rate: x 3.5

SOCIAL FOLLOWERS
44,167* 

*Hotel Designs platforms 
include Facebook, LinkedIn,
X, Instagram, and Pinterest  

7,610* 
*SPACE magazine platforms 

include LinkedIn, and Instagram

SUBSCRIBER LIST 

Combined recipients across Hotel 
Designs and SPACE magazine

Architect

PR

Interior
Designer

Hotels

56,706
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MAY: Marine

JUNE: Outdoor solutions
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FORWARD FEATURES:
hotel designs

Please contact Pauline Brettell in the editorial team if you have any queries
regarding features and deadlines – p.brettell@forumevents.co.uk

JANUARY: Innovation

FEBRUARY: Surfaces

NOVEMBER: Ceramics

DECEMBER: F&B

MARCH: Bathrooms

APRIL: Furniture

SEPTEMBER: Beds

OCTOBER: Textiles

JULY: Flooring

AUGUST: Lighting
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SPACE Edit: Fabrics & Wallcoverings
Area Focus: Outdoor spaces
Showtime: Key tradeshow coverage
Extended Feature: AQUA
MADE in: USAM
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Copy deadline: 29th April 2026
Published: 22nd May 2026

Copy deadline: 14th October 2026
Published: 6th November 2026
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C SPACE Edit: Flooring
Area Focus: Wellness
Showtime: Key tradeshow coverage
Special Feature: Lighting
MADE in: UK

FORWARD FEATURES:
space 

SPACE Edit: Lighting
Area Focus: Bars & Restaurants 
Showtime: Key tradeshow coverage
Extended Feature: Roundtable 

Copy deadline: 4th March 2026
Published: 27th March 2026

SPACE Edit: Outdoor furniture
Area Focus: Lobbies
Showtime: CDW preivew
Special Feature: Hotels in motion
MADE in: Italy

Copy deadline: 7th January 2026
Published: 30th January 2026

SPACE Edit: Bathrooms
Area Focus: Guestrooms & Suites
Showtime: HIX preview
Special Feature: Trends
MADE in: GreeceS
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Copy deadline: 19th August 2026
Published: 11th September 2026

SPACE Edit: Ceramics
Area Focus: Bathrooms
Showtime: Key tradeshow coverage
Extended Feature: Suite Dreams
MADE in: Spain

Copy deadline: 24th June 2026
Published: 17th July 2026
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Please contact Jess Miles in the editorial team if you have any queries
regarding features and deadlines – j.miles@forumevents.co.uk
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COMMERCIAL OPPORTUNITIES 
Cross platform solutions online & in print: 

•	 A comprehensive company profile page on 
Hotel Designs website 

•	 Company profile in the ‘Selected Suppliers’ 
section of the Annual Design Review in print 
and online directory  

•	 Content covered up to 4 times per year 		
on the Hotel Designs website 

•	 Contribution to Hotel Designs’ monthly 	
editorial features 

•	 Social media support  
•	 Exposure within Hotel Designs weekly 

e-newsletter and/or specialist HD EDIT 	
where applicable

The 12-month Silver Recommended 
Supplier Partnership:

£950 + VAT  

•	 As above, plus…
•	 Product focussed SPACE EDIT up to 2 times 

per year in SPACE magazine  
•	 Contribution to Hotel Designs’ monthly 

editorial features online and in print 
•	 1 x full page print advert in Global Design 

Review

The 12-month Silver Recommended 
Supplier Partnership add-on: 

£2,750 + VAT  

The 12-month Platinum
Recommended Supplier Partnership

•	 A comprehensive company profile page on 
Hotel Designs website 

•	 Company profile in the ‘Selected Suppliers’ 
section of the Annual Design Review in print 	
and online directory 

•	 Unlimited editorial coverage on the Hotel 
Designs website 

•	 Product focussed SPACE EDIT up to 6 times 	
per year in SPACE magazine – exposure in 	
every issue 

•	 1 x full page print advert in SPACE magazine 	
x 6 issues across the year 

•	 1 x double page spread advert in Global 	
Design Review  

•	 Editorial exposure in Global Design Review  
•	 Hotel Designs editorial team to attend key 		

press events or product launches that you 		
host, where relevant  

•	 Social media support  
•	 Exposure within Hotel Designs weekly 

e-newsletter and/or specialist HD EDIT 		
where applicable 

•	 2 tickets to attend two Hotel Designs events in 
a 12-month period (to include MEET UP London, 
MEET UP North or The Brit List Awards) 

•	 3-month news page banner on Hotel Designs 
website (adverts to be taken in months of your 
choosing – during product launch periods, 	
show-seasons for example)

£11,950 + VAT  

The 12-month Gold
Recommended Supplier Partnership

•	 A comprehensive company profile page on 	
Hotel Designs website  

•	 Company profile in the ‘Selected Suppliers’ 
section of the Annual Design Review in print 	
and online directory 

•	 Content covered up to 4 times per year on the 
Hotel Designs website 

•	 Product focussed SPACE EDIT up to 2 times 	
per year in SPACE magazine  

•	 1 x full page print advert in SPACE magazine 	
x 2 issues across the year 

•	 1 x full page advert in Global Design Review  

•	 1 x banner advert on Hotel Designs website 	
for 1 month, of your choosing 

•	 Editorial exposure in Global Design Review  

•	 Contribution to Hotel Designs’ monthly editorial 
features online and in print  

•	 Hotel Designs editorial team to a key press event 
or product launch that you host, where relevant 

•	 Social media support  

•	 Exposure within Hotel Designs weekly 
e-newsletter and/or specialist HD EDIT 		
where applicable 

•	 2 tickets to attend Hotel Designs’ MEET UP 
London

£5,450 + VAT  



COMMERCIAL OPPORTUNITIES

The 12-month Platinum
Recommended Supplier Partnership

•	 A comprehensive company profile page on 
Hotel Designs website 

•	 Unlimited editorial coverage on the Hotel 
Designs website

•	 Hotel Designs editorial team to attend key 		
press events or product launches that you 		
host, where relevant 

•	 Social media support 

•	 Exposure within Hotel Designs weekly 
e-newsletter and/or specialist HD EDIT 	
where applicable

•	 2 tickets to attend MEET UP London 

•	 2 tickets to attend MEET UP North

•	 2 tickets to attend The Brit List Awards 

•	 3-month news page banner on Hotel Designs 
website (adverts to be taken in months of 		
your choosing – during product launch 	
periods, show-seasons for example) 

£2,150 + VAT  

The 12-month Gold
Recommended Supplier Partnership

•	 A comprehensive company profile page on 
Hotel Designs website 

•	 Content covered up to 8 times per year on 	
the Hotel Designs website

•	 Contribution to Hotel Designs’ monthly 	
editorial features

•	 Hotel Designs editorial team to attend key 		
press events or product launches that you 		
host, where relevant 

•	 Social media support 

•	 Exposure within Hotel Designs weekly 
e-newsletter and/or specialist HD EDIT 	
where applicable

•	 2 tickets to attend a Hotel Designs event

£1,500 + VAT  

The 12-month Silver
Recommended Supplier Partnership

•	 A comprehensive company profile page 		
on Hotel Designs website 

•	 Content covered up to 6 times per year on 	
the Hotel Designs website

•	 Contribution to Hotel Designs’ monthly 	
editorial features

•	 Social media support 

•	 Exposure within Hotel Designs weekly 
e-newsletter and/or specialist HD EDIT 	
where applicable 

£950 + VAT  

ONLINE:

•	 Leaderboard banner (news page or home 
page): £750 + VAT per month

•	 Sitewide leaderboard banner: £1,500 + VAT 	
per month

•	 Insert banner (news page or home page): 	
£450 + VAT per month

•	 Single editorial inclusion: £350 + VAT to include 
exposure across web, socials, and e-newsletter

Additional inclusions



COMMERCIAL OPPORTUNITIES 
IN PRINT:

OBC: Outside back cover IFC: Inside front cover

IFC 1OBC OFC

H O S P I TA L I T Y  
S L E E P  S O L U T I O N S

+44 (0) 1332 497111   |   info@hypnoscontractbeds.com   |   hypnoscontractbeds.com   |     @hotelhypnos

Handmade.  Sustainable.  Recyclable.

Hypnos - Space - Aut 25.indd   1Hypnos - Space - Aut 25.indd   1 01/08/2025   10:4501/08/2025   10:45
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 Brought to you by Hotel Designs

Nov/Dec 2025

EMMA KENNEDY
Editor
e.kennedy@forumevents.co.uk

JESS MILES
Deputy Editor
j.miles@forumevents.co.uk

Front cover:
Atrium lighting at Chancery Rosewood, 

London. Read the full review Page 90. 
Photo credit Ben Anders

Q @HotelSpaceMag
C Hotel SPACE magazine

hotelspaceonline.com

Emma Kennedy, Editor
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S O C I A L

D
esign, in all its forms, is an act of optimism. Through the lens of an interior designer, it’s the 

simple desire to create a space that moves and connects us – one that can stand up to 

questioning. Every project begins with that spark of ambition that, through design, materiality 

and craft, something meaningful will emerge.

In this issue, we meet two creative partnerships who remind us why that optimism matters. 

For Églantine Sicat and Pauline Dellemotte, design is the language of curiosity. The recent 

launch of Uncanny Studio has given them the freedom to create narrative-driven interiors that 

bridge Paris and London. For Paolo Moschino and Philip Vergeylen, it’s a lifelong dialogue – three decades of 

collaboration, craftsmanship, and vision that continue to shape spaces we covet. Binding them is a shared belief 

in generosity and storytelling. Whether you’re just starting out or decades into the journey, the impulse remains 

the same: to create something beautiful, lasting, and full of heart.

Our hotel stories this issue are all rich with narrative, providing that sense of history we instinctively seek when 

we walk through a lobby or open a door. From Cape Town’s Cape Grace Hotel, reimagined by 1508 London for 

Fairmont (page 68), to the quietly graceful Amyth of Nicosia in Cyprus (page 76), design and heritage go hand 

in hand. In the Swiss Alps, The Brecon pairs comfort with character (page 82), while in London, The Chancery 

Rosewood is the transformation of the former U.S. Embassy into a modernist landmark (page 90). In New York, 

the reborn Waldorf Astoria reminds us how history and vision can coexist beautifully (page 96), and in the 

Cotswolds, the Hyll Hotel, once a medieval manor, now stands as a modern sanctuary of slow living, local 

flavour, and understated elegance (page 102).

This issue ushers in an exciting new chapter for SPACE, as we proudly join forces with Forum Events & Media 

Group – the team behind Hotel Designs. This is a perfect match, bringing our creative community together and 

unlocking a world of bold new conversations, inspiring collaborations, and fresh ideas.

Here’s to the spaces rich with narrative – and to the optimism that drives the designers shaping them, now 

stronger than ever as SPACE begins this thrilling new chapter.

DPS: Double page spreadFP: Full page HP: Half page

HP

THE GUEST EXPERIENCE CURATORS

Introducing La Bottega Collective
A multidisciplinary collective of excellences: La Bottega, Vanity 

Group, Palatino, Beltrami, White Privé, and Colosseo.

With over four decades of integrated expertise across beauty, 

textiles, OS&E and design-driven consulting, La Bottega Collective 

partners with the world’s most discerning hospitality clients, from 

hoteliers to developers and designers, to transform the guest 

journey into memorable experiences.

Because excellence is never an accident.

labottegacollective.com

EGGER LONDON brings together EGGER, CLEAF and BLUM in the iconic  
One Dallington Street, Clerkenwell. Explore an immersive, creative,  
stand-out space brought to you by designers, for designers.
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Visit www.eggerlondon.com
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THE GUEST EXPERIENCE CURATORS

Introducing La Bottega Collective
A multidisciplinary collective of excellences: La Bottega, Vanity 

Group, Palatino, Beltrami, White Privé, and Colosseo.

With over four decades of integrated expertise across beauty, 

textiles, OS&E and design-driven consulting, La Bottega Collective 

partners with the world’s most discerning hospitality clients, from 

hoteliers to developers and designers, to transform the guest 

journey into memorable experiences.

Because excellence is never an accident.

labottegacollective.com

Loose Furniture | Fixed Seating | Specialist Joinery & Construction | Case Goods
Interior Design | Soft Furnishings | Bespoke Furniture Manufacture | Any Flooring

Contract House, Little Tennis Street South, Nottingham NG2 4EU

0115 965 9030 www.contractfurniture.co.uk

Follow Us!

Contract Furniture Group manufacture, supply and install 

stock and bespoke furniture, fixtures & fittings, specifically 

designed for the hospitality, leisure, retail & student 

accommodation sectors.

Want your brand seen by the most influential minds in hospitality architecture 

and interiors? Advertise in Global Design Review — the definitive publication

for cutting-edge design thinking and global creative trends.

Contact Katy Phillips for further information on how you can get involved –

k.phillips@forumevents.co.uk | +44 1992 374050
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SPACE magazine – bi-monthly publication: 

FP in SPACE: £1,500 + VAT 

DPS in SPACE: £2,650 + VAT

OBC or IFC in SPACE: £2,450 + VAT

IBC in SPACE: £1,950 + VAT 

Global Design Review – annual publication: 

FP in annual guide: £1,950 + VAT 

DPS in annual guide: £3,500 + VAT 

OBC or IFC in annual guide: £3,750 + VAT 

IBC in annual guide: £3,250 + VAT 



COMMERCIAL OPPORTUNITIES 

SPACE Craft: Makers & Artisans Spotlight: SPACE Craft is a premium, interview driven editorial feature (minimum 
two pages) that elevates a brand from traditional advertising into the magazine’s core storytelling. It showcases 
the maker’s world - the workshop, the materials, he heritage, and the innovation behind the craft. 

The Commercial Advantage: high-end manufacturers often struggle to justify premium pricing through standard 
display ads alone. Specifiers need evidence of craftsmanship, provenance, and technical capability to reduce risk 
in their tenders. SPACE Craft gives decision makers the depth and reassurance they require. £2,100 + VAT

SPACE Study: SPACE Study highlights how a leading hospitality supplier played a pivotal role in the transformation of a 
hotel project. By working closely with the design team, architects, and operators, how did the supplier deliver solutions 
that balanced aesthetic ambition with operational performance? SPACE Study is a bespoke, three page technical deep 
dive that demonstrates a brand’s real world capability from tender to completion. £2,800 + VAT
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Hospitality offers the best of interior design. We sit 
and absorb the beauty of our surroundings – but 
how often do we stop to wonder how they were 
created? Welcome to SPACE CRAFT, where we 

take you behind the scenes of the brands shaping 
hospitality interiors, exploring the craft, skill and 

attention to detail that bring these products to life. 
Too often, the expertise, innovation and artistry 

behind what we admire remain hidden. This series 
shines a light on the hands, techniques and 

processes that make these products exceptional. 
From bespoke finishes to artisanal fabrics and 
furniture, we celebrate the craftsmanship that 

transforms material into experience – showing that 
in design, the skill behind the surface is just as 

remarkable as the surface itself.

CRAFT
SPACE
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S P A C E  C R A F TS P A C E  C R A F T

PHOTOGRAPHY BY  ANNA STATHAKI 

YORKSHIRE

P E R S O N A L  S P A C E

O B J E C T S  O F  D E S I R E

James Cavignari, Architect, Designer & Founder of Prima 
Design, shares his latest obsessions and inspirations; 
from antique artwork to a seafarer’s dream, or Italian 
materials rich in heritage and craftmanship. 

1. MATERIAL OF THE MOMENT BY TA-BRU  

Raffia is a unique material - woven from natural 

fibre, it often has a lot of texture variants and 

colours. Whether on the walls or used on furniture 

and objects, it fills the space with warmth and 

character. It is always somewhere in our projects. 

Ta-bru, an Italian fabric manufacturer based in 

Florence, produce wonderful woven raffia. 

2. THE ULTIMATE EXTRAVAGANCE   

The RROSE IV, a classic sailing yacht. You definitely 

do not need this one! For those who love the sea 

so much that the heart hurts (like me), it is a 

German Frers design 60 feet IOR class 1989 world 

champion. A classic that never ends, timeless 

beauty that fills your soul just looking at her.

3. BATHROOM GLAMOUR     

I love the Jacqueline faucet by Gessi - Italian 

high-end craftsmanship, great technology with 

real bent bamboo structure, a unique piece. 

4. OXEN WITH PLOUGHS BY FORTUNATO 

DEPERO I bought this artwork at an auction in 

Florence. The artist designed the iconic Campari 

Soda bottle in 1932. He made this sketch on a 

paper, oxen with ploughs, as a picture of the 

essence of Italian Futurism. 

5. LYRIA TESSUTI, ITALIAN TEXTILES   

Lyria is the only place where I feel like a kid in a 

room of wonders. Every fabric is rooted to tradition 

with a new vision. It is like going back in time with 

today’s eyes. Truly timeless. 
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1.

4.

3.

2.

5.

ITALIAN EXCELLENCE

Production takes place entirely in Italy, in the company's 
own factories, with complete control over the production 
chain, guaranteeing quality and sustainability.

Tradition, combined with continuous research and inno-
vation, make Ta-Bru s.p.a. a cutting-edge company in 
the textile sector and a point of reference for the
most important brands in high fashion and furnishings.

Manifatture Toscane Ta-bru s.p.a. is a century-old 
textile company specializing in the production of fabri-
cs for leather goods, accessories and furnishings.

The traditional production of fabrics, linings, and 
jacquards is complemented by woven fabrics, knits, 
and raffia as well as innovative and experimental 
products.

Manifatture Toscane Ta-bru s.p.a. - Via Indicatorio 81 - Signa 50058 (FI) - TEL 0558997641 info@tabru.it - www.tabru.it

Product focus: to include image, 100-word description and website link. £500 + VAT
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S P A C E  E D I T

Part of the Little Green Collection, Bert & May’s Royal 
Navy Square tiles are hand-crafted in Spain using 
cement, crushed marble, and natural pigments to 
produce a beautiful, raw finish. A rich blend of royal blue 
and classic navy, this elegant colour is often used as a 
charismatic alternative to dark grey or black in a neutral 
scheme. Bertandmay.com

B E R T  &  M AY 

R OYA L  N AV Y S Q U A R E  T I L E S

SPACE 
EDIT

A LT E R N AT I V E  F LO O R I N G

S T R I P E  C A R N I VA L  S K E LT E R

The Margo Selby Stripe Carnival Skelter gives a fresh and vibrant 
update to the traditional ticking stripe pattern. Founded over 25 years 
ago, Alternative Flooring believes that a carpet is never just a carpet 
and championing the beauty and variety of carpets, rugs and runners 
has been their mission from the very beginning. Made from the finest 
wool, sisal, coir, seagrass, jute, and faux materials from around the 
world, each collection encourages textile lovers to express their 
personality from the floor up. With an extensive range of award-
winning designs, from their talented in-house designers and 
exclusive British designer collaborations, Alternative Flooring 
continues to push the boundaries in flooring design 
Alternativeflooring.com

N O R T H W E S T  3 5

H E I R L O O M S

Part of the Chintz collection, Heirlooms in Black 
Sapphire from London-based artisanal rug studio 
Northwest 35, embodies prosperity and hope. A bold 
statement piece, it features stylised pomegranates, 
long celebrated in textiles as symbols of fertility, 
health and abundance. Using vibrant colours, the 
rug takes inspiration from traditional Iznik tiles and 
their palette of green, red and blue, which creates 
the perfect backdrop to the ornate chintz pattern, 
seamlessly fusing two cultures together in a 
complementary way. Hand-knotted in organic 
Chinese silk and New Zealand wool, each rug 
reflects Northwest 35’s commitment to ethical and 
sustainable craftsmanship as a Label STEP Fair 
Trade partner. northwest35.co.uk

A M T I C O

F R I S T O N  O A K
Known for exceptional flooring, designed to create beautifully 
considered spaces, Amtico presents the Signature collection – a 
sublime collection of premium LVT flooring – crafted and hand-
finished down to the smallest details. Extended palettes of wood and 
stone LVT with unique laying patterns, colours and textures to deliver 
unlimited choice. Featured here, the Friston Oak in Versailles Parquet 
Laying Pattern is soft and grounded, creating a calm, tranquil space.

Amtico.com
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MADE in: A feature showcase, spotlighting a specific location and the brands that are manufactured in that region. 	
To include a DPS with 900-word Q&A and 3-4 hi-res images to accompany. £1,500 + VAT

Product lead: to include full page opening image, 100-word description and website link. £1,695 + VAT

Objects of Desire: Sponsor our Q&A with a high-profile interior designer or architect and allow them to handpick a 
product from your latest collection for inclusion in the feature – they’ll detail what they chose to include, and why. 
Coverage includes product image, ‘in association with’ status and logo presence. 
£2,250 + VAT (inclusions in 3 separate issues, as part of 3 separate interviews)

IN PRINT: feature opportunities

+ Inside Back Cover advert (positioned opposite Objects of Desire feature) for additional exposure and opportunity 
to showcase full collection or more collection imagery. 
£4,250 + VAT
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BESPOKE SOLUTIONS

Hotel Designs exclusively
sponsored roundtable

•	 Exclusive Branding & Coverage: Prominent sponsorship of the 
roundtable coverage on the Hotel Designs website and social 
media channels – before, during and after the event. 

•	 Influence the guest list: Opportunity to help shape the buyers 
around the table (max. 6-8 guests)

•	 Shape the Conversation: Provide suggestions on the topics and 
questions being discussed, ensuring alignment with your brand. 

•	 Time during the roundtable to showcase your products, 
initiatives, and offerings to the buyers in the room

•	 Full access to opted-in roundtable attendee data, providing 
valuable insights and follow-up opportunities.

£3,100 + VAT  

Hotel Designs curated panel discussion:

Partner with Hotel Designs to host a thought-provoking panel discussion 
that brings together top designers, architects, and industry leaders.

•	 Collaborate with Hotel Designs to define a compelling theme and 
curated questions tailored to your brand’s focus and industry trends.

•	 Hotel Designs will moderate the talk, guide the conversation and 
ensure a dynamic, engaging session.

•	 Hotel Designs and the client will jointly select leading industry figures 
as panellists. Hotel Designs will handle all outreach and coordination.

•	 Hotel Designs will invite a targeted audience of industry professionals 
to attend the session (final numbers to be confirmed).

•	 A comprehensive write-up of the panel will be published on the Hotel 
Designs website and shared across select social media channels, 
highlighting key insights and takeaways.

£3,500 + VAT  

Hotel Designs curated panel discussion add-on:

•	 As above, plus…
•	 1 x full page print advert in SPACE magazine x 2 issues across the year 
•	 1 x full page advert in Global Design Review 

Hotel Designs exclusively sponsored 
roundtable add-on

•	 As above, plus…
•	 1 x full page print advert in SPACE magazine x 2 issues 

across the year 
•	 1 x full page advert in Global Design Review

£5,800 + VAT
(this does not include event photography – if you wanted high-res imagery

to support content online and in-print there would be an additional fee)

£6,300 + VAT
(this does not include event photography – if you wanted high-res imagery

to support content online and in-print there would be an additional fee)



(Please note, the cost does not include any costs associated with venue, food, drinks etc.)
All-inclusive private dining with concierge service: POA

BESPOKE SOLUTIONS
Inside the factory with Hotel Designs

HD Meets

•	 A ‘behind the scenes’ factory tour with Hotel Designs’ editorial team – 	
to include an in-depth editorial on how products are manufactured, 	 what 
technology is used, new product launches, interviews with leadership team, 
product designers, studio managers, a focus on company initiatives, and 
company ethos.  

•	 Hotel Designs will travel to your factory setting or manufacturing facility to 
learn the full story behind your brand - What materials are used? How are 
designs created? Where does inspiration come from? All this and more will 
be explored as part of an exclusive and thorough factory tour.  

To be published on the Hotel Designs website and as a double page spread 
editorial in SPACE magazine. 

A video promotion (i.e. ‘welcome to our crib…’) whereby Hotel Designs comes 	
to tour your workspace or showroom, doing a behind the scenes sneak peek at 
who you are, what you do, what your showroom layout is like, talk us through 
products on display etc.
We will involve a videographer to film the content, to create an edit to be 
published across Hotel Designs’ social channels and embedded in online content. 
This format celebrates a showroom setting or workspace environment, providing 	
a glimpse into the vibe and values of the organisation, adding personality and 	
trust to the brand. 
•	 2–4-minute tour video to be published across Hotel Designs’ Instagram, 

LinkedIn, X, and Facebook channels
•	 HD Meets to be embedded within relevant client-led content published 	

on the Hotel Designs website
•	 To be shared with video partner for publication across partner channels 	

with link back to Hotel Designs
•	 Professionally produced and edited video 

£1,695 + VAT  

£1,695  + VAT  

The informal interview setup helps guests feel at ease, encouraging open, 
honest dialogue with a conversational tone. 

The comfortable setting adds warmth and personality to the content, making 
it more inviting and memorable, plus it allows for spontaneous moments and 
natural storytelling.

•	 4–5-minute video to be published across Hotel Designs’ Instagram, 	
LinkedIn, X, and Facebook channels

•	 HD Sofa Session to be embedded within relevant client-led content 
published on the Hotel Designs website

•	 To be shared with video partner for publication across partner channels 	
with link back to Hotel Designs

Hotel Designs will pose various questions to you (which can be agreed pre-
interview). Following the recording, Hotel Designs will edit the video 	
accordingly to ensure image/sound quality is adequate, in addition we will 
overlay the questions on screen (as per examples given above).

We can do a single HD Sofa Session or, we can do a mini-series of two.

Cost per HD Sofa Session: £1,500 + VAT
Offer rate for 2 x HD Sofa Sessions: £2,500 + VAT – c.20% discount

Virtual HD Sofa Session: £795 + VAT

HD Sofa Sessions

•	 Hotel Designs inviting approx. 20 guests (guests whom you’d like us to 
approach, guests whom we feel would be good to invite) to attend an 
exclusive dinner at a venue of your choosing. We would then aim to have 
10-12 of these invited guests in attendance on the night.

•	 Hotel Designs would attend the dinner to ensure the smooth running of 	
the event – we’d also capture some pictures and potentially video content 
for social posts etc.

£2,650 + VAT  

Hotel Designs Private Dining



THE TEAM contact

The Hotel Designs portfolio of brands provides exposure via online, in-print, bespoke events, social media and email. 

For more information contact Katy Phillips on k.phillips@forumevents.co.uk or call +44 (0) 1992 374050

Digital Design Manager
Charlotte Eve
01992 374059
c.eve@forumevents.co.uk

Event Planning and 
Administration Coordinator 
Sofia Martorana
01992 374089
s.martorana@forumevents.co.uk

Assistant Editor, Hotel Designs 
& SPACE Magazine  
Sienna Shipton
01992 374075
s.shipton@forumevents.co.uk

Creative Designer
Carla Duaso
01992 374084
c.duasosenesteva@forumevents.co.uk

Senior Marketing Manager
Lauren Thackeray
01992 668474
l.thackeray@forumevents.co.uk

Commercial Director 
Carly Walker
01992 374055
c.walker@forumevents.co.uk

Publisher
Katy Phillips
01992 374050
k.phillips@forumevents.co.uk

Digital Editor, Hotel Designs
Pauline Brettell
01992 374063
p.brettell@forumevents.co.uk

Editor, Hotel Designs
Sophie Harper
01992 374103
s.harper@forumevents.co.uk

Editor, SPACE Magazine
Jess Miles
01992 666729
j.miles@forumevents.co.uk

Senior Production Manager
Charles Dragazis
01992 374070
c.dragazis@forumevents.co.uk

Sales Manager, SPACE Magazine
Darrell Carter
01992 374094
d.carter@forumevents.co.uk


